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Proof of the Pudding
Food, Communities and
Research Practice in Scotland

A conference organised by the Scottish
Community Diet Project and the Scottish
Colloquium on Food and Feeding

28 October 2004
Tolbooth Arts Centre, Stirling

“lcottish
*blloquium
J
“ood &

' eeding

‘\\T{.‘.l S
"\ 4’. [P C
AR
—_

izl

Scottish Community
Diet Project

Supporting local
communities tackling
tnequalities in
diet and health
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Childhood obesity soars worldwide Behind the Headlines
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Thursday October 12 2017 Related Articles

"Shocking figures show there are now 124 million obese children
worldwide," reports The Guardian. A pooling of records of height and
weight in children from 200 countries found the numbers of children
who are obese rose from less than 1% in 1975, to 5.6% of girls and Could discovery of 'fat switch' cure obesity?
7.8% of boys in 2016.

‘Fat but fit' people may still be at risk of heart
disease (August 15 2017)
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%* NEEDS, TASTES, PLEASURE drive the
consumption of food and drink

¢ Food insecurity is

an adequc

food in sociaIIc aptable ways, or the
uncertainty that one will be able to do so’
[Dowler and O’Connor 201 2].
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**Food, eating and ‘taste

social and economic capital

**How does this underscore /reflect the reality
/©f poverty, disadvantage or affluence?
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* Compete

* Materiality [what do I need to do it:

* Meanings [this is important to me

because...]
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‘Normally either steak g mayonnaise
roll and a cream pancake. They’re my favourite. /
like them and | only get them on a Saturday you
know, if we’re having a baker’s lunch’ (Lorraine
Watson, aged 13 years)
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‘I don \

vegetables] because

get in trouble so I just ...eat". (Elspeth
Connell, aged 13 years)
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on those T

** Higher deprivatio
fresh food

'1' The role of PLACE is significant overall
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* On

% Plus interviews
kitchen supervisors, 25 retailers.
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‘They kick us
out early’ ' the
cafe should be

Just for us’
[Young person/

* They fee
for money

% In contrast, local retailers in higher deprivaton
areas are welcoming, understand young people’s
needs and offer value for money food and drink

%
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above
to FSM eligibility

+* Stigma about free school
meals is still a barrier
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School 1 A

Producers / Retailers
within a 800m radius

Legend

' School

[]800 Meters

Producer / Retailer Type
Takeaway

Sports / Leisure Centre
Petrol Station

Food Vehicle
Bakery
= Supermarket / Grocer
@ Newsagent / Post Office
+ Cafe / Restaurant
@ Other
SIMD Rank
[l Upper 4 Deciles [1-2602]
[ Middle 2 Deciles [2603 - 3903]
[ ] Lower 4 Deciles [3904 - 6505]

200 400 Meters

Retailers to the South East

School 4 A

Producers / Retailers
within a 800m radius

Legend

@ school
D 800 Meters
Producer / Retailer Type
® Takeaway
@ Sports / Leisure Centre
@ Petrol Station
® Food Vehicle
® Bakery
» Supermarket / Grocer
@ Newsagent / Post Office
Cafe / Restaurant
@ Other
SIMD Rank
I upper 4 Deciles [1-2602]
Middle 2 Deciles [2603 - 3903]
Lower 4 Deciles [3904 - 6505]
< Outlet Visited

400 Meters
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THE FOOD IN LATER LIFE
Sw&meholds aged 60-95

resident in the East of England
e 2 to 5 visits to each household

« Ethnographic approach using
video, photo elicitation,
interviews, food logs and ‘go-
along’ tours

e Data analysed using
oretative engagement

® 8 Economicand Social Research Council
/ Shaping Society




University of
Hertfordshire u H




University
Hertfordshlre u H

Threats: Macular degeneration, injured knee, housebound, loneliness,
unable to use the bus now, had to change where he shops, worries
about falling, pavements=trip hazard, supermarket obstacles=trip
hazard, poor customer service, unable to stand for long

Adjustments: charity befriender/carer, walks to the shops with F
carer, shops when it’s quieter, carer helps him around the st
Iklng aid with a seat, seat in the kitchen to rest on, '
eg to avoid using a sharp knife

"
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Take inspiration from:


https://twitter.com/jimmcmanusph
https://twitter.com/felly500
https://twitter.com/andykturner
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HM Government

* ‘Consumer power and choices are important
drivers of the food environment and, potentially, in A Plan for Action
ending the childhood obesity crisis. We need
accessible, simple information on how much

sugar, fat and salt your weekly shop contains. We

need to capitalise on the power of technology to
port healthier choices. The uptake of
ife’s Sugar Smart app31 shows the
- pllcatlons in this regard. We
nnovate UK, the third
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DO ‘WITH’ NOT ‘TO’...
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@Wendy._J_Wills
O
/é)o.herts.ac.uk/wendy
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https://www.youtube.com/watch?v=mHqYzixQZrA
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