Scottish Government
Healthy Eating Social Marketing
Programme 2015

Susan Solomon
Public Health Social Marketing Co-Ordinator
Scottish Government

‘

\V healthier
<@ Y scotland

SCOTTISH GOVERNMENT




Diet Policy

Supporting Healthy Choices:
A framework for voluntary action

An invitation to the food industry to work
in partnership with Government in Scotland

Beyond the School Gate

Improving food choices in the school community
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Research
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Research Findings
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Number of acute barriers: So task seems enormous......
* Attitudes to health * Tips help but desire:
* Cooking skill o Practical help
* Parenting style o Tools available at local
+ Shopping behaviour level & self-help materials
patterns o Personal touch points:

website / online forums

Needed an approach that....

» Fitted with policy objectives

» Garner national awareness VP healthier
» Worked / supported local work "4 scotland
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Social Marketing Objective
\

To support healthier choices across
our everyday food encounters

# Underpinned by key Diet policy objective (SHC Framework)
* Enabled us to use the SHC framework ‘stick’

* Qpportunity to prioritise importance of local health
improvement / food initiatives

* Essentially saying:

“There is support out there.... let us
help you eat more healthily
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ERT BETTER

“FEEL BETTER

Top Tips from Real People
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Rl the ingredients you need for these quick & easy meals.

Lean Dol mince (20041 Red pepper (21 Courgertes )
onlens 151 Chicken file largel e
Carmt 31 Saric buth Leeks 1)
Drled spaghenti 0041 Dried ginqer Frozen pess
Tianed tomatoes (41 il curry poder Vegetable stock cube (1
Tiuned lentls (1 Potato 1 R}
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/(g\a\en Curry

Viskt EatBetterFeeBet
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Codks In B mins
e
parvest Vegetable Soy,

Great tips that make eating healthier

Have an indoor picnic with chopped veg, a whole lot easier
cold meats and fruit
- EatBetterFeelBetter.co.uk
EatBetterFeelBetter.co.uk n "4 chglllmllled(
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Community Collaborative
[ Partnership

* Local support and awareness at the heart of activity
* Website updates with local food [ health services

o ‘Inyour area’ section

* Retail partners - targeted activity in low income

communities s qood ooy~
o With ability for local services to be involved }\ get cookin’

* Range of EatBetterFeelBetter merchandise available to  coumusime i wym e

dhppgp that Ilhlpy df Ib

local services Drumchapel SupaMart every Thursday 6 8pm

EatBetterFeelBetter.co.uk
I fxcebook.com P— D
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Evaluation Framework
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* Important to gather data on:

* Changes in knowledge

# Attitudinal change (e.g. intention; priority)
* Sales data

* Behaviour

* National quantitative evaluation through specific surveys with the
targeted audience in low income areas

* Local evaluation — impact of campaign and associated social marketing
programme on your own services (good & bad!)
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Thank You

Susan Solomon
Public Health Social Marketing Co-Ordinator
Scottish Government
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