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The NCC makes a practical difference to the
lives of consumers in the UK, using its insight
into consumer needs to advocate change.

Conclusions and recommendations

We work with public service providers,
businesses and regulators, and our
relationship with the Department for
Business, Enterprise and Regulatory Reform
– our main funder – gives us a strong
connection within government.
We conduct rigorous research and policy
analysis to investigate key consumer issues,
and use this to influence organisations and
people that make change happen.
Check www.ncc.org.uk for our latest news.

NCC welcomes the government announcement,
in Healthy weight, healthy lives: a cross-government
strategy for England, of a healthy food code of
practice which challenges industry to provide
information on the nutritional content of food
in a wide range of settings – including restaurants
and takeaways.

Key recommendations
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Takeaway restaurants can play a big part in helping
their customers to eat healthier foods – both by
‘choice-editing’ through developing the content
of their menus, and also by displaying clear,
easy-to-read nutrition information on menus
or menu boards. Our survey suggests that a
significant proportion of consumers would value
this information, and would use it to pick
healthy choices.
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Summary
With overweight and obesity levels rising, more and more people are at risk of diet-related disease. If people are going to
change their eating habits, they need clear information about what they are eating – and they also need healthy options to
be available. With the takeaway market now worth more than £8.5 billion in the UK1, it is clear that consumers need
healthy food choices to be available in a range of settings, including their local takeaway restaurant.

We have looked at the nutrition information in
seven major chain takeaway restaurants to find out
how easy it is to make these healthier choices.
We found that, though nutrition information is
available in some of them, it was often hard to find
and difficult to understand.We asked people if they
would find nutrition information useful in takeaway
restaurants; 60 per cent of those we asked said that
yes, they would use this information to pick
healthier choices.
We also looked at the nutrition content of meals
and found that they were often high in salt,
saturated fat and sugar – making it harder even
for people who are trying to eat healthier food.

1 UK fast food and home delivery market report. Key note 2006
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Healthy choices, simple messages
With more of the nation’s food being eaten outside the home, many people are unaware of what they are really putting in
their mouths. Without easy-to-use nutrition information, it’s almost impossible for consumers to control their intake of
ingredients that can make a difference to health and obesity levels – including salt, saturated fat and sugar.

This investigation focuses on two related issues:


providing healthier choices at takeaway
restaurants; and



the importance of clear and easy-to-use healthy
option messaging.

If we agree that consumers need to make informed
choices about what they eat, then we agree that
they need easy access to some form of nutrition
information. Supermarkets are already working to
help consumers make informed choices – healthy
option ranges and front-of-pack signpost labelling
show fat, saturated fat, salt and sugar levels at-aglance. Similar information in takeaway restaurants
would underline the message that it is important to
watch what you eat wherever you are.

O

What we did

We visited outlets in London in May 2008 to see
what nutrition information was provided in-store
on leaflets, packaging, food trays, menus and menu
boards. If we found no information we asked staff for
help.We looked at McDonalds, Burger King, KFC,
Pizza Hut, Dominos Pizza, Pizza Express and Wimpy:
all branches of restaurant chains with over 100 outlets.
We also checked company websites and in-store
leaflets (where they were available) for the
nutritional quality of a selection of meals, to see if
there were healthier choices available and if there
was appropriate information on hand to help
people make those choices.
We also conducted a survey of over 1,000
consumers to see:
 if they would expect to find healthier options at
takeaway restaurants;


whether they would use nutrition information if
it were made available; and



how likely or unlikely it was that they would use
this information to pick healthier takeaway meals.

A representative sample of over 1,000 people were
interviewed at home, throughout England, Scotland
and Wales from 28 May to 1 June 2008.
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What we found
Consumers would use information

We commissioned TNS to find out if consumers
would find nutritional information useful in major
takeaway restaurants and, if so, whether they would
use this information to pick healthier choices.
We found that people generally expect to find
healthy options in chain restaurants, and most would
find clear nutrition labelling useful. More than half
of those we asked said they would would use the
information to pick healthier options.
Of the nearly three quarters (72 per cent) who said
they would find clear nutritional information useful:


61 per cent of respondents would be likely
(34 per cent very likely, 27 per cent fairly likely)
to use nutritional information to help pick
healthier choices;



women (65 per cent) would be more likely than
men (57 per cent) to do so; and



younger people (aged 16-24: 68 per cent) rather
than older ones (age 65+: 47 per cent) would be
more likely to.

Nutrition information on display

We found that at some of the takeaway restaurants,
there was no nutrition information on display.
And none of the information we did find allowed
the consumer to compare relative healthiness of
food choices at a glance.
Some restaurants offered detailed nutrition
information on leaflets at the counter, on external
packaging, or lining the base of food trays.
However, information on food trays is only available
after buying the food – so it is no help in making
a decision.
Overall we found the information (when provided)
difficult to find and hard to understand; it didn’t
sufficiently inform consumers to help them make
a healthier choice.
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Nutrition information available in stores

Q

Information on
calories, salt, fat
and sugar levels
on company
website

At-a-glance, easy-to-use nutrition
information on menus or menu
boards (before purchase)

Company

In-store nutrition information

KFC

vÉëI=ÇÉí~áäÉÇ=áåÑçêã~íáçå=çå=íÜÉ
Ä~Åâ=çÑ=íê~ó=äáåÉêë

vÉë

kçX=ÇÉí~áäÉÇ=áåÑçêã~íáçå=éêçîáÇÉÇ=áå
íê~ó=äáåÉêë=~ÑíÉê=éìêÅÜ~ëÉI=çê=çå
êÉèìÉëíK=

Wimpy

kçåÉ

vÉë

kçåÉ

McDonalds

vÉëI=ÇÉí~áäÉÇ=áåÑçêã~íáçå=çå=íÜÉ
Ä~Åâ=çÑ=íê~ó=äáåÉêë

vÉë

kçX=ÇÉí~áäÉÇ=áåÑçêã~íáçå=éêçîáÇÉÇ=áå
íê~ó=äáåÉêë=~ÑíÉê=éìêÅÜ~ëÉI=çê=çå
êÉèìÉëí=

Burger King

vÉëI=ÇÉí~áäÉÇ=äÉ~ÑäÉí=~í=ÅçìåíÉê

vÉë

kçX=Äìí=ÇÉí~áäÉÇ=áåÑçêã~íáçå
éêçîáÇÉÇ=çå=äÉ~ÑäÉíI=ÄÉÑçêÉ=éìêÅÜ~ëÉ

Pizza Express

kçåÉ

kç

kçåÉ

Pizza Hut

kçåÉ

vÉë

kçåÉ

Domino Pizza

kçåÉ

vÉë

kçåÉ
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Healthier options available
Our research suggests that, even with nutrition information to hand, customers in some of the restaurants we surveyed
would find it hard to choose a meal with less than half the recommended guideline daily amounts (GDAs) of salt, saturated
fat and sugar.

We found some meals contained nearly the
recommended amounts for the entire day. For
example, a KFC meal of a tower burger, regular
BBQ beans, yoghurt and cola would provide
97 per cent of the GDA of salt and 69 per cent
of the sugar GDA.
We did find some healthier meal options however:
a McDonalds meal of McChicken sandwich, garden
salad, tea and apple pie would give less than a third
of the GDA of salt, saturated fat and sugar.

But how much are takeaway consumers eating?
The amount of salt, saturated fat and sugar in a
meal depends on portion sizes.This may sound
obvious – but although it is clear for a burger, for
example, it is not so simple in the case of pizzas.
For this reason we looked at the relative healthiness
per 100g of each food, and found that, based on the
Food Standards Authority’s (FSA’s) front-of-pack
traffic light system2, most 100g portions of burgers
and pizzas are medium to high (amber to red) in
their salt, sugar and saturated fat content.

We also found that, without good nutrition
information, consumers looking to keep their salt
intake low, for instance, might be shocked at the
high saturated fat levels in their food. For example,
a Burger King Whopper has less than 1g salt but has
9g saturated fat – almost a third of the GDA for a
grown man.

2 According to the FSA’s traffic light system, red means a food has high levels of something we should be trying to

cut down on: stop. Amber means it isn’t particularly high or low but that we should use caution. Green means the
food is low in the things we should be cutting down on: go ahead!

R
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Comparison of healthier and typical meal options at takeaway restaurants
Healthier meal options

McDonalds ãÉ~ä=çÑW=
jÅ`ÜáÅâÉå=p~åÇïáÅÜ
d~êÇÉå=ëáÇÉ=ë~ä~Ç
^ééäÉ=éáÉ
qÉ~

KFC ãÉ~ä=çÑW=
aêìãëíáÅâ=~åÇ=ÄêÉ~ëí
oÉÖìä~ê=ÑêáÉë
jìåÅÜ_ìåÅÜ=ê~ëéÄÉêêó=óçÖÜìêí
oÉÖìä~ê=ÇáÉí=Åçä~=

B=çÑ=da^

Guideline Daily Amounts
(GDAs)
Ñçê=~Çìäí=ïçãÉå

B=çÑ=da^

`~äçêáÉë

SQM

PO

TSQ

PU

2000kcal

p~íìê~íÉÇ=Ñ~í

R

OR

UKU

QQ

20g

pìÖ~ê

NV

ON

NPKT

NR

90g

p~äí

NKU

PM

OKU

QT

6g

Typical meal options

McDonalds ãÉ~ä=çÑW=
nì~êíÉêéçìåÇÉê=ïáíÜ=ÅÜÉÉëÉ
jÉÇáìã=ÑêáÉë
jÉÇáìã=î~åáää~=ãáäâëÜ~âÉ
`ÜçÅçä~íÉ=ÅÜáé=ãìÑÑáå

KFC ãÉ~ä=çÑW=
qçïÉê=ÄìêÖÉê
oÉÖìä~ê=__n=ÄÉ~åë
jìåÅÜ_ìåÅÜ=ê~ëéÄÉêêó=óçÖÜìêí
oÉÖìä~ê=Åçä~=

B=çÑ=da^

Guideline Daily Amounts
(GDAs)
Ñçê=~Çìäí=ïçãÉå

B=çÑ=da^

`~äçêáÉë

NTQR

UT

VNV

QS

2000kcal

p~íìê~íÉÇ=Ñ~í

OR

NOR

UKN

QN

20g

pìÖ~ê

NNQ

NOT

SNKU

SV

90g

p~äí

QKT

TU

RKU

VT

6g
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Relative healthiness of meal products per 100g
Salt levels
eÉ~äíÜáÉê=
ë~äí=çéíáçå

Ö=éÉê
NMMÖ

`çäçìê=
ÅçÇáåÖG

iÉëë=ÜÉ~äíÜó
ë~äí=çéíáçå

Ö=éÉê
NMMÖ

`çäçìê=
ÅçÇáåÖG

j~Åaçå~äÇë

jÅ`ÜáÅâÉå=p~åÇïáÅÜ

MKU

^ãÄÉê

açìÄäÉ=ÅÜÉÉëÉÄìêÖÉê

NKP

^ãÄÉê

máòò~=eìí

sÉÖÉí~ÄäÉ=pìéêÉãÉ=
ä~êÖÉ=é~å

MKU

^ãÄÉê

fí~äá~å=jÉ~í=cÉ~ëí=ãÉÇáìã

OKN

oÉÇ

açãáåçë

sÉÖÉí~êá~å=pìéêÉãÉ=
ãÉÇáìã

MKV

^ãÄÉê

^ãÉêáÅ~å=eçí

NKV

oÉÇ

Ö=éÉê
NMMÖ

`çäçìê=
ÅçÇáåÖG

iÉëë=ÜÉ~äíÜó
ë~äí=çéíáçå

Ö=éÉê
NMMÖ

`çäçìê=
ÅçÇáåÖG

Saturated fat levels
eÉ~äíÜáÉê=
ë~äí=çéíáçå
_ìêÖÉê=háåÖ

`ÜáÅâÉå=oçó~äÉ=ÄìêÖÉê

NKQP

dêÉÉå

tÜçééÉê=ÄìêÖÉê=

PKOU

^ãÄÉê

táãéó

péáÅó=_É~å=ÄìêÖÉê

OKM

^ãÄÉê

`ä~ëëáÅ=háåÖ=páòÉ=ÄìêÖÉê

SKP

oÉÇ

açãáåçë

sÉÖÉí~êá~å=pìéêÉãÉ

NKT

^ãÄÉê

^ãÉêáÅ~å=eçí

PKU

^ãÄÉê

iÉëë=ÜÉ~äíÜó
ë~äí=çéíáçå

Ö=éÉê
NMMÖ

Energy kcals
eÉ~äíÜáÉê=
ë~äí=çéíáçå

Ö=éÉê
NMMÖ

táãéó

iÉ~åÄìêÖÉê

NSR

e~ãÄìêÖÉê

OSS

máòò~=eìí

`ÜáÅâÉå=pìéêÉãÉ=
ãÉÇáìã=é~å

OOT

mÉééÉêçåá=ÑÉ~ëí=
ãÉÇáìã=é~å

PMO

açãáåçë

sÉÖÉí~êá~å=pìéêÉãÉ
ãÉÇáìã

NTO

^ãÉêáÅ~å=eçí

OQN

GkçíÉW=Åçäçìê=ÅçÇáåÖ=Äó=íÜÉ=cp^=ÑêçåíJçÑJé~Åâ=åìíêáíáçå=ä~ÄÉääáåÖ=ëÅÜÉãÉ=Äó=NMMÖ=çåäó=åçí=éÉê=éçêíáçå
T
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What we would like to see

The reality of how people eat has changed.
If we are going to beat the rise of obesity and its
attendant health problems, takeaway restaurants must
be part of the solution. Alongside the nutrition
information and signposting, we want to see more
options on their menus with lower saturated fat, salt
and sugar content, and less salt, saturated fat and
sugar in their existing products.This kind of
‘choice-editing’ takes the burden for responsible
choices off the consumer, by eliminating some of
the opportunities to make less healthy choices and
by making healthier choices the norm.

Healthy Options Award – Wales
qÜÉ=~áã=çÑ=íÜÉ=eÉ~äíÜó=léíáçåë=^ï~êÇ=áë=íç=ã~âÉ=áí
É~ëáÉê=Ñçê=ÅçåëìãÉêë=íç=ã~âÉ=íÜÉ=ÜÉ~äíÜó=ÅÜçáÅÉ=ïÜÉå
É~íáåÖ=çìíK=^áãÉÇ=~í=ÑççÇ=çìíäÉíë=~Åêçëë=t~äÉëI=íÜÉ
ëÅÜÉãÉ=Öê~ÇÉë=Éëí~ÄäáëÜãÉåíë=Ñçê=çÑÑÉêáåÖ=ÜÉ~äíÜáÉê
~äíÉêå~íáîÉë=íç=íÜÉ=ëí~åÇ~êÇ=ãÉåìI=áåÅäìÇáåÖ=äçï=ë~äí
~åÇ=äçï=ë~íìê~íÉÇ=Ñ~í=çéíáçåëK=fí=áë=çåäó=~ééäáÅ~ÄäÉ=íç
ÄìëáåÉëëÉë=áå=éçëëÉëëáçå=çÑ=~=ÑççÇ=ÜóÖáÉåÉ=~ï~êÇK
cççÇ=éêÉãáëÉë=íÜ~í=ã~âÉ=íÜÉ=ã~êâ=Å~å=Çáëéä~ó=~
eÉ~äíÜó=léíáçåë=^ï~êÇ=äçÖç=ÖáîáåÖ=ÅçåëìãÉêë=~=èìáÅâ
ï~ó=çÑ=âåçïáåÖ=ïÜÉêÉ=íÜÉó=Å~å=~ÅÅÉëë=ÜÉ~äíÜó=ÑççÇK=
qÜÉ=~ï~êÇ=áë=ëìééçêíÉÇ=Äó=íÜÉ=`Ü~êíÉêÉÇ=fåëíáíìíÉ=çÑ
båîáêçåãÉåí~ä=eÉ~äíÜ=~åÇ=cp^=t~äÉëK

The healthyliving award
få=pÅçíä~åÇI=íÜÉ=ÜÉ~äíÜóäáîáåÖ=~ï~êÇ=áë=ïçêâáåÖ=ïáíÜ=
~ää=Å~íÉêÉêë=íç=ã~âÉ=áí=É~ëáÉê=Ñçê=ÅìëíçãÉêë=~Åêçëë
pÅçíä~åÇ=íç=É~í=ÜÉ~äíÜáäó=ïÜÉå=É~íáåÖ=çìíK=cìåÇÉÇ=Äó
íÜÉ=pÅçííáëÜ=dçîÉêåãÉåí=~åÇ=ÇÉäáîÉêÉÇ=Äó=íÜÉ=pÅçííáëÜ
`çåëìãÉê=`çìåÅáäI=íÜÉ=~ï~êÇ=ìëÉë=~=ëáãéäÉ=ÖêÉÉå
~ééäÉ=äçÖç=íç=ÜáÖÜäáÖÜí=ÜÉ~äíÜáÉê=çéíáçåë=çå=ãÉåìëI
ïÜáÅÜ=~êÉ=éêÉé~êÉÇ=ìëáåÖ=ÜÉ~äíÜáÉê=áåÖêÉÇáÉåíë=~åÇ
ÅççâáåÖ=ãÉíÜçÇëI=íç=ÜÉäé=ÅìëíçãÉêë=íç=ã~âÉ=áåÑçêãÉÇ
ÅÜçáÅÉëK=qÜáë=áë=~å=ÉñÅÉääÉåí=Éñ~ãéäÉ=çÑ=Üçï=É~íáåÖ
Éëí~ÄäáëÜãÉåíë=Å~å=ÜÉäé=íç=ã~âÉ=ÜÉ~äíÜó=ÅÜçáÅÉë=É~ëáÉê
Ñçê=ÅçåëìãÉêëK

U

We also want to see nutrition information or
healthy eating symbols displayed on menu boards or
menus, to help people make up their minds about
what to eat.This information needs to be easy to
understand, so that all customers, including children,
can make use of it. For example, the information
could use some kind of universal symbols to
indicate calorie content and saturated fat, salt and
sugar levels. Simple signposting should clearly show
more healthy and less healthy options, consistent
with current dietary guidelines.
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Takeaway restaurants can play a big part in helping
their customers to eat healthier foods – both by
‘choice-editing’ through developing the content
of their menus, and also by displaying clear,
easy-to-read nutrition information on menus
or menu boards. Our survey suggests that a
significant proportion of consumers would value
this information, and would use it to pick
healthy choices.
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